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| BUSINESS

The smart money IS
on Gladstone hoom

e |

IN response to the overwhelming
interest in the Gladstone property

market, and in particular the Quar-

terback Group’s Aspex waterfront
units, this Thursday more than 50
business and property leaders are
flying to Gladstone on a private
aircraft to tap into the local mar-
ket.

These influential Sydney, Mel-
bourne and Brishane investors
have specifically targeted Glad-
stone.

DRESS CIRCLE: Picturesque view of Gladstone harbour from the new Aspex w:

KIERAN MORAN
I Kieran.moran@gladstonecserver.com au
A

‘ Buyers’
expectations and
demands will

rise.

DARYL FENNELL

The influential guests come
from cities that house the head-
quarters of many of the companies
now pouring billions into the Glad-
stone region.

Quarterback’s director Daryl

aterfront units.

Fennell said investors are cap-
italising on both the imminent
consequences of over $40 billion of
investment being injected into the
city and the fact that the local real
estate agents had not realised

exactly what was occurring in their

own backyard.

“Gladstone will change over the
next few years and buyers expec-
tations and demands will rise,” Mr
Fennell said.

“The local agents understand
vesterday, but are not focusing on
the tomorrow.

“The smart money knows Glad-
stone is about to explode. The

Tuesday, February 23, 2010 PAGE13

smarter money knows the conse-
quences of sitting on the fence and
watching the only prestige units in
town pass them by.”

Mr Fennell said many of these
business people come from areas
that have experienced major
growth over several decades and
are experienced in identifying key
investment opportunities at an
early stage.

“Basically by the time most
people have been alerted to a
potential property hotspot these
guys have already secured the
cream,” he said.

APN News
& Fairfax

join forces
In regions

APN News & Media has reached
in-principal agreement with Fairfax
Media to become the exclusive resell-
er of www.domain.com.au, www.my-
career.com.au and www.drive.com.au
in APN's regional Australian markets.

This online exclusive reseller ven-
ture between APN and Fairfax will
deliver significant value for APN's
clients, by capitalising on APN's
knowledge of its local markets and
existing, strong sales relationships.

Local advertisers will be able to
continue working with the APN
brands they know and trust, but will
now also be able to buy access to
world-class digital platforms, extend-
ing their advertising reach to a na-
tional audience for the first time.

Under the arrangement, advertis-
ers will be able to continue to buy
online-only or print-only classified
advertising, as they currently do, but
they will also be offered combined
packages of both.

APN News & Media Chief Exec-
utive Brendan Hopkins said: "This
venture shows APN's ability and
willingness to partner with others to
meet its goal of being the leading
muiti-media operator in each of our
local markets.

“We already offer comprehensive
print solutions for classifieds ad-
vertisers in our local markets. Now
we can also offer those advertisers a
valuable online product with reach
beyond those markets.

"Of course, for Fairfax, the deal
uses APN's regional presence to help
round out a truly national offering for
its online classifieds properties.

"The arrangement is a win for both
parties, as well as for local advertis-
ers and buyers nationwide.”

The Business

business

1 )X Increase Revenue

sorHErRTONS Level

10

2)( Increase the Value of your 4)( Map your vision for the
Future

Central Queensland Coast
, 100 Goondoon Street Gladstone QLD 4680
T (07) 4970 1444 W www.10X.com.au

Stand out from your competitors and :
WIN with the)( FACTOR
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And far beyond
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